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Headquartered in Tarrytown, New York, Prestige Brands Holdings, Inc. markets 
and sells well-recognized, brand name consumer healthcare products throughout 
the United States, Canada, Australia and in other international markets. We operate 
in niche segments in which the strength of our brands and leading market positions, 

our established retail distribution network, an industry-leading financial profile 
and our experienced management team are keys to our success.
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  * Adjusted net income, adjusted net income per share, and adjusted EBITDA are non-GAAP financial measures and are reconciled to the reported GAAP figures 
in Exhibit 99.1 and 99.2 accompanying our earnings release filed with the Securities and Exchange Commission on May 11, 2017.

** Free cash flow and adjusted free cash flow are non-GAAP financial measures. Management believes free cash flow is a commonly used measure of liquidity, 
indicative of cash available for debt repayment and acquisitions. Free cash flow and adjusted free cash flow are reconciled to GAAP Net Cash provided by 
operating activities in Exhibit 99.1 and 99.2 accompanying our earnings release filed with the Securities and Exchange Commission on May 11, 2017.

Management believes that these measures provide additional ways to view our operations and a more complete understanding of our business than could be 
obtained absent this disclosure, when considered with both our GAAP results and our reconciliation therewith.

FINANCIAL HIGHLIGHTS 
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Clear Eyes Net Sales
(in millions)

’17’13 ’14 ’15 ’16’12

~$80M

Fiscal Year Ended March 31, 2017 2016 2015 2014 2013

(Dollars in thousands, except per share amounts)

Net Revenues $ 882,060 $ 806,247 $ 714,623 $ 597,381 $ 620,118

Adjusted EBITDA* $ 304,513 $ 289,185 $ 251,971 $ 204,197 $ 217,642

Net Income $ 69,395 $ 99,907 $ 78,260 $ 72,615 $ 65,505

Adjusted Net Income* $ 126,590 $ 115,463 $ 98,049 $ 79,908 $ 77,147

Net Income Per Share—Diluted $ 1.30 $ 1.88 $ 1.49 $ 1.39 $ 1.27

Adjusted Net Income Per Share—Diluted* $ 2.37 $ 2.17 $ 1.86 $ 1.53 $ 1.50

Weighted Average Shares Outstanding—Diluted 53,362 53,143 52,670 52,349 51,440

Advertising and Promotion Expense $ 128,359 $ 110,802 $ 99,651 $ 84,968 $ 87,151

A&P as a Percentage of Net Revenue 14.6% 13.7% 14.0% 14.2% 14.1%

Operating Cash Flow $ 147,772 $ 174,350 $ 156,255 $ 111,582 $ 137,605

Capital Expenditures $ 2,977 $ 3,568 $ 6,101 $ 2,764 $ 10,268

Free Cash Flow** $ 144,795 $ 170,782 $ 150,154 $ 129,020 $ 127,337

Adjusted Free Cash Flow** $ 195,972 $ 183,401 $ 163,717 $ 129,532 $ 127,337

Adjusted Free Cash Flow as a Percentage of Net Revenues 22.2% 22.7% 22.9% 21.7% 20.5%
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A Diversified Portfolio of 
Leading, Trusted Brands
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Category percentages represent pro forma fiscal 2017  
net sales, adjusted to reflect divestitures and acquisitions  
as if all transactions had occurred on April 1, 2016.
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Repositioning Our Portfolio:
In 2010, we made a strategic decision to refocus our 

portfolio towards over-the-counter (OTC) products. 

To achieve this, we constructed a simple, yet critical 

three-pillar strategy—to organically grow our core 

OTC business, deliver and effectively utilize industry-

leading and consistent free cash flow, and to use M&A 

to expand our portfolio of brands. Through these 

drivers, we began slowly redefining our portfolio 

brand-by-brand. Six years later, fiscal 2017 represents 

our achievement of repositioning our portfolio to a 

more optimal mix of investable growth brands and 

positive business momentum.

DenTek, Fleet, and non-core divestitures
During fiscal 2017, we divested six non-core brands, 

integrated DenTek, and acquired C.B. Fleet, the largest 

acquisition in the Company’s history. With these 

transactions, we reached the previous aspirational 

goals of becoming a $1 billion annual revenue OTC 

business and having 85% of sales reside in “invest-for-

growth” brands, which feature strong brand heritage 

and are capable of long-term growth through brand 

building and innovation. 

We took these actions to increase the future growth 

profile and long-term profitability of our business. 

We view these core brands as having significant long-

term growth potential stemming from many factors, 

including innovation, distribution, category growth, 

and marketing. Importantly, portfolio changes 

continued to add scale in many categories, such as 

Women’s Health with the addition of Summer’s Eve, 

and widen our spectrum of categories, such as Oral 

Care with DenTek.

Fiscal 2017 was a milestone year for Prestige Brands in multiple 
ways. We achieved record fiscal year financial performance across 
a number of key metrics including revenue, adjusted free cash flow 
and adjusted earnings per share. Equally important, we reached 
several longer-term transformational goals, including expanding 
our “invest for growth” brands to 85% of our overall portfolio. 
These efforts have us well positioned to exceed $1 billion in annual 
revenue and sustain long-term 2% to 3% organic revenue growth.

The achievement of our recent strategic objectives and fiscal 2017 
performance are a continuation of our overriding goal of enhancing 
our status as a leading consumer healthcare company. Outlined 
below, we have highlighted actions and accomplishments achieved 
this year and how they support our long-term, three pillar strategy 
of organic growth, strong free cash flow and disciplined M&A.
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FLEET: Continuing Our Successful M&A Heritage
In January 2017 we acquired Fleet, the largest acquisition in our Company’s history. The 
acquisition fits well in our Company’s brand-building portfolio with its flagship brands 
Summer’s Eve®, the #1 market player in feminine hygiene products, and Fleet®, the #1 mar-
ket player in both enemas and glycerin suppositories. The portfolio holds a number of 
unique attributes which we believe can result in long-term value creation. 

•  Increases our scale in the Women’s Health and GI categories through Summer’s Eve® 
and Fleet®. 

•  Provides a 310,000 square foot facility in Lynchburg, Virginia, producing approximately 
two-thirds of Fleet’s sales through basic manufacturing processes including blow molding, 
filling and packaging.

•  Provides R&D capabilities at the site, which supports new 
product development across the Company’s portfolio.

•  Creates a presence in Asia-Pacific, Latin America and Canada,
which further deepens our presence in these markets.

#1 Market-leading Share
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MARKETING AND INNOVATION: 
A “Clear” Success Story
As a sales and marketing-focused company, one important leg of 
our brand building strategy is innovating. We have a new product 
team that brings a pipeline of new product introductions each year, 
matching each brand’s unique positioning in the marketplace to 
ever-changing consumer needs.

Clear Eyes® Pure Relief™ is one of many examples of our proven 
approach to marketing and innovation. Introduced over a year ago, 
it offers preservative-free eye drops in a multi-dose bottle with a 
built-in purifying filter. The unique offering utilizes state-of-the-art 
technology to lengthen the Clear Eyes brand presence and drive 
deeper consumer penetration in the eye drop category. Through 
the hard work of our product development team, marketing fol-
low-through with focused media, and operational execution, this 
product has helped to grow the Clear Eyes market share. With the 
Clear Eyes® Pure Relief™ offerings named the 2017 product of the 
year in a 40,000 person survey by TNS, and the Clear Eyes brand 
growing approximately 100% over the last 10+ years, we think con-
tinuing the brand’s proven growth playbook is as clear as ever.

product has helped to grow the Clear Eyes market share. With the 
Clear Eyes® Pure Relief™ offerings named the 2017 product of the 
year in a 40,000 person survey by TNS, and the Clear Eyes brand 
growing approximately 100% over the last 10+ years, we think con-
tinuing the brand’s proven growth playbook is as clear as ever.

2017 product 
of the year
2017 product 
of the year

Over 5 billion eye drops 
sold per year

100%+ brand growth 
since ownership
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Clear Eyes Net Sales
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Continued top-line strength
Our fiscal 2017 top-line performance is evidence of 

many of these transformational changes. Our North 

America OTC sales grew nearly 10% versus fiscal 2016 

through a combination of organic growth and the 

acquisitions of DenTek and Fleet. Our total company 

revenues reached nearly $900 million dollars for a 

compound annual growth rate of approximately 18% 

since fiscal 2011. In addition, through focused execution, 

our aggregate core OTC brands outpaced category 

growth in fiscal 2017. This is an important point, as 

fulfilling our objective of annual market share gains 

through various strategies is a valuable driver to 

reaching our long-term sales growth target. 

Record profitability
Our growing portfolio remains underpinned by the 

idea of maintaining strong and consistent cash flow 

and profitability. In fiscal 2017, we’ve done just that— 

with strong sales growth both organically and through 

acquisitions, we’ve achieved record profitability via 

our industry-leading financial profile, disciplined cost 

controls, and efficient advertising spend. We reported 

fiscal 2017 adjusted earnings per share of $2.37, and on 

a comparable basis, an increase of 10% versus the prior 

year and versus $0.79 adjusted E.P.S. in fiscal 2011. We 

generated over $196 million in adjusted free cash 

flow in fiscal 2017, up from $86 million in fiscal 2011. 

These excellent growth trends come from strong brand 

positioning and margins, low capital expenditure 

requirements, and meaningful cash tax benefits. Our 

strong financial profile allows us to continue to drive 

increased value to you, our shareholders. 

The Playbook Continues: Execute 
Against Our Proven Strategy 
A core competency at Prestige is execution. So often 

we read stories regarding companies challenged in 

adapting to the ever-changing consumer landscape, 

seeming to forget that business is a marathon not a 

sprint. A strategy doesn’t work to its potential if an 

organization can’t execute and evolve to achieve its 

long-term goals. By executing on our three-part strategy 

and leveraging our strengths, we have continued to 

evolve our business and position the company to 

capitalize on marketplace opportunities. We remain 

dedicated to these three strategic pillars and see 

opportunity in each.

Grow our core business through sales, 
marketing, and innovation efforts
We continue to support our core portfolio through 

the reinforcing circular pattern of understanding 

consumer needs, developing connections to consumers 

through new product innovation and messaging, and 

driving brand and category growth with retailers. We’ve 

invested over $330 million dollars into A&P over the last 

three years and plan to continue to increase advertising 

and promotional dollars moving forward while growing 

free cash flow.

18 Brands…
Hold a #1 or #2 market-leading share position in their 
categories, and represent approximately 75% of our sales.
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Effectively utilize our industry-leading free 
cash flow
We delivered approximately $196 million of adjusted 

free cash flow in fiscal 2017. The scale of our cash 

generative portfolio continues to afford us the 

opportunity to invest in brand building, pay down 

debt, and pursue strategic M&A transactions over time. 

Strategic and disciplined M&A
Our company has successfully completed six acquisitions 

over the past six years, but the evolving nature of 

the global OTC and broader consumer healthcare 

landscapes remains fragmented. We expect the coming 

years will continue to present acquisition opportunities, 

allowing us to continue putting your capital to work 

effectively and provide incremental long-term growth 

to our base business.

Looking Ahead: Pivoting to the 
Next Set of Goals
Our proven strategy resulted in tremendous growth 

and transformation of Prestige brands over the last six 

years. Despite achieving one of the most transformational 

and successful years in the Company’s history, our team 

remains clear on our playbook and the dedication is 

unwavering. Our strategy is working, and we remain 

committed to it as we pivot towards our next aspirational 

goal of becoming a $2 billion annual revenue consumer 

healthcare company targeting 2% to 3% long-term 

annual organic revenue growth.

As we look ahead, these guideposts will allow us to 

enter into a new era at Prestige Brands, strategically 

meeting consumers across their health and wellness 

needs through our diversified portfolio of iconic 

brands. We are excited about the ongoing evolution 

of our business and the ability to continue creating 

value for you, our shareholders. On behalf of our 

management team and board of directors, I thank you 

for your confidence in Prestige Brands and look 

forward to updating you on our business throughout 

fiscal 2018.

6

to our base business.
needs through our diversified portfolio of iconic 

brands. We are excited about the ongoing evolution 

of our business and the ability to continue creating 

value for you, our shareholders. On behalf of our 

management team and board of directors, I thank you 

for your confidence in Prestige Brands and look 

forward to updating you on our business throughout 

fiscal 2018.

Sincerely,

Ron Lombardi
Chairman, President and Chief Executive Officer
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HEALTH & WELLNESS SPECTRUM: 
Providing Ample M&A Opportunity
Meeting with investors, we often get the question “what is your whitespace opportunity?,” and 
the answer is simple—as our portfolio has evolved, so has our connection with consumers. Today, 
we think about all of our brands in a unique way, each with a different connection to a consumer’s 
everyday needs. Our consumer insight work tells us that consumers are thinking much more broadly 
about how they take care of themselves beyond an OTC product, taking care of their overall health 
through a variety of ways. One end of the spectrum could be taking a vitamin or eating healthy, 
in the middle may be using Clear Eyes as a solution to red eyes, and at the far end could be a 
doctor’s visit.

Looking forward, we plan to meet consumer needs across that spectrum through all of our products 
and in future acquisitions we target. These products may range from “daily use” offerings, like 
our Summer’s Eve cleansing wipes and DenTek™ Triple Clean floss picks, to a wellness product 
such as Clear Eyes® Redness Relief drops, to Monistat® 3-day Antifungal and Nix® Ultra Lice Care 
which solve very specific and serious consumer issues. By meeting the consumer across their 
health spectrum, we help consumers through various preventative, daily use, and needs-based 
offerings—all through one diversified consumer healthcare portfolio.

Meeting Consumer Preferences Along 
the Spectrum of Self-Care

Needs-based 
Products

Daily Use
OfferingsSummer’s EveDenTekLuden’sMonistat Nix Ultra Lice Care Clear Eyes 
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2017 Facts and Figures
At Prestige Brands, we focus on product innovation and quality in the over-the-counter healthcare and household 
cleaning categories to better improve the lives of our customers and their world. For generations, our trusted 
brands have helped consumers care for themselves and their loved ones. It is our mission to preserve this trust 
by continuing to provide products stewarded with their needs in mind.

Leading OTC Platform in North America 

Prestige provides consumers with health solutions in seven broad categories. Approximately 
75% of sales are derived from brands holding a #1 or #2 market share position.

$196 million in Adjusted Free Cash Flow Generated in Fiscal 2017 

The company generated $800 million dollars in Adjusted Free Cash Flow over the last five years.  
Cash generation is primarily used to pay down and manage debt. 

~$1 Billion in Annual Revenue Across Leading OTC Franchises

Prestige maintains a diversified portfolio of leading consumer healthcare brands, targeting 
long-term 2% to 3% organic revenue growth.

20.1% Adjusted E.P.S. Compound Annual Growth Rate Since 2011 

Our industry-leading margin profile allows us to grow our profits ahead of revenue growth.
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Registered stockholders with questions regarding stock 
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change should contact our Transfer Agent:

Computershare, Ltd.
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Canton, MA 02021
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irinquiries@prestigebrands.com

www.prestigebrands.com

Cautionary Statement Regarding 
Forward-Looking Information
This Annual Report contains “forward-looking statements” 
within the meaning of the Private Securities Litigation Reform 
Act of 1995 (the “PSLRA”), such as statements regarding the 
Company’s ability to sustain growth and market share, the 
Company’s expected financial performance including revenue 
growth, free cash flow and profitability, the Company’s ability 
to increase shareholder value, the impact of investments in 
brand-building and innovation, expectations for increased 
international presence, and the Company’s ability to pay down 
debt and successfully complete M&A transactions. These 
forward-looking statements generally can be identified by the 
use of words or phrases such as “believe,” “continue,” “confi-
dent,” “positioned,” “goal,” or other similar words and phrases.  
Such forward-looking statements represent the Company’s cur-
rent expectations and beliefs and involve a number of known 
and unknown risks, uncertainties and other factors that may 
cause actual results to differ materially from those expressed 
or implied by such forward-looking statements.

These factors include, among others, general economic and 
business conditions, regulatory matters, competitive pressures, 
the ability to increase organic growth through brand-building, 
innovation, increased spending on advertising and promotional 
support, and other new sales and marketing strategies, chang-
ing consumer trends, shortages of supply of sourced goods or 
interruptions in the manufacturing of the Company’s products, 
unexpected costs, and other risks set forth in Part I, Item 1A. 
Risk Factors in the Company’s Annual Report on Form 10-K for 
the year ended March 31, 2017. You are cautioned not to place 
undue reliance on these forward-looking statements, which 
speak only as of the date the Annual Report. Except to the 
extent required by applicable law, the Company undertakes no 
obligation to update any forward-looking statement contained 
in the Annual Report, whether as a result of new information, 
future events, or otherwise.
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