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Summer's Eve "How Ladies Do V-Day" Survey Reveals How Women Really Feel About The Holiday Of Love

TARRYTOWN, N.Y., Feb. 7, 2018 /PRNewswire/ -- Do you really need flowers and candy this Valentine's Day to get in the mood for some frisky fun?
With the romantic holiday right around the corner, Summer's Eve, trusted feminine care leader, is getting to the heart of how women really feel about

February 14th. From the debate on minimal vs meticulous beauty routines or steamy date night vs staying home and binge watching the latest hit
show, women are divulging how they plan on crossing hot and heavy priorities off their list this Valentine's Day.

To finally settle the score, Summer's Eve is releasing the results from its telling "How Ladies Do V-Day" survey that offers a revealing look at how
women today are redefining the holiday to satisfy their modern moods – whether it's romantically reserved or fabulously feisty!

In the brand's first-ever Valentine's Day survey of women across the country, respondents gave up the racy details about what Valentine's Day looks
like for women in 2018.

Who Will Be Mine?: 

While women's views of Valentine's Day have changed over the years, the excitement around being with their lover on the
special day has remained the same - yet the lack of a date hasn't deterred them from finding ways to celebrate the day.
Survey results found that 61% of women spend Valentine's Day with a date or significant other, 30% fly solo by spending it
alone and 9% pal up with their friends. 

#Binge&Chill:

When it comes to the great debate of going out or staying in, a majority of women (58%) would rather skip the crowds and
spend Valentine's Day at home chilling out rather than on an extravagant date.

A Date with Intimacy:

What's on the to-do list this Valentine's Day? Survey results found that 62% of women view getting intimate as a priority on
Valentine's Day. Millennials (74%), are especially eager to get under the covers, compared to older generations. 

Cuddling Up Won't Cut It:

Survey results found that the pressure is on when it comes to getting it on! More than half of women (58%) agree that
Valentine's Day is the best time to try new things in the bedroom! In fact, that number is even higher among moms (67%)
and ladies who are married or in a relationship (65%).  

Passion Prep: 

With all the time set aside for bedroom antics, women will be engaging in extensive beauty routines this Valentine's Day –

even prioritizing feminine care over getting a hot outfit! The top ways women plan to get ready this February 14th are:
Shaving or waxing (63%)
Picking the perfect scent (50%)
Selecting special lingerie (43%)
Using feminine hygiene products (36%)
Buying a new outfit (35%)

Women are taking their sweet time to get ready for Valentine's Day! Nearly half (47%) of women who ever go out on
Valentine's Day estimate they'll spend at least an hour preparing for their V-Day date. Millennials will be starting their
routine earlier than their older counterparts, requiring an average of 60 minutes, compared to a slightly speedier 47
minutes for Boomers.

For The Love Of Money:

Looking good for Valentine's Day is not only time-consuming, but it's also breaking the bank. On average, women spend
about 30% more getting ready for a Valentine's Day date than they do for a regular date. Millennials are the biggest
spenders when it comes to dolling themselves up for love, with more than a third (34%) estimating they spend 50% or
more on their Valentine's date prep than a regular date, while only 19% of Baby Boomers said the same.

I'll Be There For You:

http://www.summerseve.com/


For some women, Valentine's Day is all about celebrating bonds with their best buds. Given the choice between a few
famous duos to spend the holiday with, more than 1 in 3 (38%) of women picked best Friends Jennifer Aniston and
Courtney Cox as favorites.
This was followed by 26% who would choose funny women Amy Poehler and Tiny Fey, 19% would want to chill with pop
princesses Taylor Swift and Selena Gomez and 12% with early morning favorites Kathie Lee Gifford and Hoda Kotb. In last
place – catwalk superstars Kendall Jenner and Gigi Hadid with only 5% of women wanting to hang out with the trending
models.

Reel Love:

Get ready to que up the cliché romances on your streaming service this Valentine's Day. The Ryan Gosling tearjerker "The
Notebook" is the most popular choice of women (27%) for V-Day date watching, followed by the '90s classic "Pretty
Woman" and the risqué "Fifty Shades of Grey," with 24% of women choosing each. 
With the "Fifty Shades Freed" film's release on Valentine's Day, most women are viewing it as foreplay for the night.
Indeed, 52% would prefer to watch it with a date to "set the mood," versus 48% who would opt to take it in with friends as
conversation fodder.

For more details on the brand and its leading feminine care products, visit www.SummersEve.com.

Methodology

The Summer's Eve 2018 Survey was conducted by Wakefield Research (www.WakefieldResearch.com) in November 2017. For this research, 1000
interviews were fielded using an email invitation and an online survey among women ages 18 and older.

About Summer's Eve ®

Summer's Eve® has focused on feminine freshness since 1972.  As the trusted leader in feminine care, the brand is known for developing personal
care products that are gynecologist and dermatologist-tested for safety and help women feel fresh every day. As the needs of women around the world
change, Summer's Eve® is dedicated to evolving and offering products that fit perfectly within a woman's life. Learn more at www.summerseve.com. 

About Prestige Brands Holdings, Inc.

The Company markets and distributes brand name over-the-counter and household cleaning products throughout the U.S. and Canada, Australia, and
in certain other international markets. The Company's brands include Monistat® and Summer's Eve® women's health products, BC® and Goody's®
pain relievers, Clear Eyes® eye care products, DenTek® specialty oral care products, Dramamine® motion sickness treatments, Chloraseptic® sore
throat treatments, Compound W® wart treatments, Little Remedies® pediatric over-the-counter products, The Doctor's® NightGuard® dental
protector, Efferdent® denture care products, Luden's® throat drops, Beano® gas prevention, Debrox® earwax remover, Gaviscon® antacid in
Canada, and Hydralyte® rehydration products and the Fess® line of nasal and sinus care products in Australia. Visit the Company's website at
www.prestigebrands.com.
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