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Item 2.02 Results of Operations and Financial Condition.

On May 5, 2022, Prestige Consumer Healthcare Inc. (the “Company”) announced financial results for the fiscal quarter and year ended March 31, 2022. A copy of the press release announcing the Company's earnings results
for the fiscal quarter and year ended March 31, 2022 is attached to this Current Report on Form 8-K as Exhibit 99.1 and incorporated herein by reference.

Item 7.01. Regulation FD Disclosure.
The information set forth in Item 2.02 above is incorporated by reference as if fully set forth herein.

On May 5, 2022, representatives of the Company began making presentations to investors regarding the Company's financial results for the quarter and year ended March 31, 2022 using slides containing the information attached
to this Current Report on Form 8-K as Exhibit 99.2 (the “Investor Presentation”). The Company expects to use the Investor Presentation, in whole or in part, and possibly with modifications, in connection with presentations to
investors, analysts and others during the fiscal year ended March 31, 2023.

By filing this Current Report on Form 8-K and furnishing the information contained herein, the Company makes no admission as to the materiality of any information in this report that is required to be disclosed solely by reason
of Regulation FD.

The information contained in the Investor Presentation is summary information that is intended to be considered in the context of the Company's Securities and Exchange Commission (“SEC”) filings and other public
announcements that the Company may make, by press release or otherwise, from time to time. The Company undertakes no duty or obligation to publicly update or revise the information contained in this report, although it may do so
from time to time as its management believes is warranted. Any such updating may be made through the filing of other reports or documents with the SEC, through press releases or through other public disclosure.

The information presented in Items 2.02 and 7.01 of this Current Report on Form 8-K and Exhibits 99.1 and 99.2 shall not be deemed to be “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as amended
(the “Exchange Act”), or otherwise subject to the liabilities of that section, unless the Company specifically states that the information is to be considered “filed” under the Exchange Act or specifically incorporates it by reference into a
filing under the Securities Act of 1933, as amended, or the Exchange Act.

Item 8.01 Other Events.

On May 5, 2022, the Company also announced that its Board of Directors has authorized a share repurchase program under which the Company may repurchase up to $50.0 million of the Company's issued and outstanding common
stock through May 2023. The repurchases may occur in open market transactions, transactions structured through investment banking institutions, in privately-negotiated transactions, by direct purchases of common stock or a
combination of the foregoing, and the timing and amount of stock repurchased will depend on market and business conditions, applicable legal and credit requirements and other corporate considerations. A copy of the press release
announcing the share repurchase program is attached hereto as Exhibit 99.1, and solely that portion of the press release under the heading "Share Repurchase Program Authorization" is incorporated herein by reference.

Item 9.01 Financial Statements and Exhibits.

(d) Exhibits.
Exhibit Description

99.1 Press Release dated May_5, 2022 announcing the Company's financial results for the fiscal quarter and year ended March 31, 2022 and the share repurchase program.

99.2 Investor Relations Slideshow in use beginning May 5, 2022.
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Exhibit 99.1

Prestige Consumer Healthcare Inc. Reports Record Results for Fiscal 2022

o Company Exceeds Full-Year Earnings Outlook for Revenue, EPS, and Cash Flow

o Revenue of $266.9 Million in Q4 and $1,086.8 Million for Full-Year Fiscal 2022, up 12.3% and 15.2% versus Prior Year, respectively

o Adjusted Diluted EPS of $4.06 for Fiscal 2022, up 25.3% versus Prior Year

o Net Cash Provided by Operating Activities of $259.9 Million and Record Non-GAAP Free Cash Flow of $253.7 Million in Full-Year Fiscal 2022
o Initial Full-Year Fiscal 2023 Revenue Outlook of Approximately 3% to 4%

o Board of Directors Authorizes New $50 million Share Repurchase Program

TARRYTOWN, N.Y.--(GLOBE NEWSWIRE)-May 5, 2022-- Prestige Consumer Healthcare Inc. (NYSE:PBH) today reported financial results for its fourth quarter and fiscal year ended March
31, 2022.

“We are very pleased with our record fiscal 2022 that included double-digit revenue, earnings, and cash flow growth. This performance is the result of our proven business strategy and benefits of
our leading portfolio of brands, which enabled us to continue delivering these outstanding results in a dynamic operating environment. The results are a continuation of our long history of
delivering value for our stakeholders through successful execution of our business strategy. We look forward to discussing this history of success and what gives us confidence in future growth
during tomorrow’s earnings call,” said Ron Lombardi, Chief Executive Officer of Prestige Consumer Healthcare.

Fourth Fiscal Quarter Ended March 31, 2022

Reported revenues in the fourth quarter of fiscal 2022 of $266.9 million increased 12.3% versus $237.8 million in the fourth quarter of fiscal 2021. Revenues increased 5.9% excluding the impact
of foreign currency and a $16.3 million contribution from the acquisition of Akorn. The revenue performance for the quarter was driven by continued strong performance across many of the
Company’s key brands including improved demand for certain brands, categories and channels that had been impacted by the COVID-19 virus in the prior year fourth quarter such as higher
demand for cough & cold products.

Reported net income for the fourth quarter of fiscal 2022 totaled $52.1 million, compared to the prior year quarter’s net income of $35.5 million. Diluted earnings per share of $1.02 for the fourth
quarter of fiscal 2022 compared to $0.70 in the prior year comparable period. On a non-GAAP basis, excluding discrete tax items, adjusted net income and adjusted diluted earnings per share in
fiscal 2022 of $46.3 million and $0.91 per share, respectively, compared to $39.9 million and $0.79 per share, respectively, in the prior year comparable period.

The adjustment of net income in the fourth quarter fiscal 2022 reflects a tax rate adjustment to account for a discrete benefit associated with a change in the Company’s deferred state tax liabilities.
The adjustment of net income in the fourth quarter fiscal 2021 includes a loss on extinguishment of debt and the related income tax effects.

Fiscal Year Ended March 31, 2022

Reported revenues for the fiscal year 2022 totaled $1,086.8 million, an increase of 15.2%, compared to revenues of $943.4 million for the fiscal year 2021. Revenues increased 10.1% excluding
the impact of



foreign currency and a $42.2 million contribution from the acquisition of Akorn. The revenue performance for the fiscal year 2022 was driven by consumption growth across the majority of the
Company’s portfolio as well as improved demand for certain brands, categories and channels that had been impacted by the COVID-19 virus in the prior fiscal year.

Reported net income for fiscal 2022 totaled $205.4 million versus the prior year comparable period net income of $164.7 million. Diluted earnings per share were $4.04 for fiscal 2022 compared
to $3.25 per share in the prior fiscal year. On a non-GAAP basis, adjusted net income and adjusted diluted earnings per share for fiscal 2022 were $206.3 million and $4.06, respectively, compared
to $164.0 million and $3.24 per share, respectively, in the prior fiscal year.

Adjustments to net income in fiscal 2022 included integration, transition, purchase accounting, legal and various other costs associated with the Akorn acquisition as well as a loss on
extinguishment of debt and the related income tax effects of the adjustments and a normalized tax rate adjustment to account for discrete items. The adjustments of net income in fiscal 2021
related to a loss on extinguishment of debt as well as the final regulations issued during the period for certain tax elements imposed under the domestic Tax Cuts and Jobs Act, which resulted in a
one-time discrete benefit associated with the utilization of foreign tax credits.

Free Cash Flow and Balance Sheet

The Company's net cash provided by operating activities for fourth quarter fiscal 2022 was $63.1 million, compared to $59.1 million during the prior year comparable period. Non-GAAP free cash
flow in the fourth quarter of fiscal 2022 was $60.0 million compared to $54.2 million in the prior year fourth quarter. The Company's net cash provided by operating activities for fiscal 2022 was
$259.9 million, compared to $235.6 million during the prior year comparable period. Non-GAAP adjusted free cash flow for fiscal 2022 was $253.7 million compared to $213.4 million in the
prior fiscal year.

The Company's net debt position as of March 31, 2022 was approximately $1.5 billion, resulting in a covenant-defined leverage ratio of 3.8x.

Share Repurchase Program Authorization

On May 3, 2022 the Company’s Board of Directors authorized the repurchase of up to $50.0 million of the Company’s issued and outstanding common stock. Under the authorization, the
Company may purchase common stock through May, 2023 utilizing open market transactions, transactions structured through investment banking institutions, in privately-negotiated transactions,

by direct purchases of common stock or a combination of the foregoing in compliance with the applicable rules and regulations of the Securities and Exchange Commission.

The timing of the purchases and the amount of stock repurchased is subject to the Company's discretion and will depend on market and business conditions, applicable legal and credit
requirements and other corporate considerations including the Company’s historical strategy of pursuing accretive acquisitions and deleveraging.

Segment Review

North American OTC Healthcare: Segment revenues of $232.9 million for the fourth quarter of fiscal 2022 increased 10.1% versus the prior year comparable quarter's segment revenues of $211.5
million.



The fourth quarter fiscal 2022 revenue performance was driven by strong performance across a majority of the Company’s key brands versus their respective categories and increased demand in
certain COVID-19 impacted categories such as cough & cold and motion sickness categories. The fourth quarter fiscal 2022 revenue performance also included an approximate $16 million
contribution from the acquisition of Akorn.

For the fiscal year 2022, reported revenues for the North American OTC segment were $967.9 million, an increase of 14.0% compared to $849.3 million in the prior fiscal year, driven by similar
factors attributable to the fourth quarter performance including an approximate $42 million contribution from the acquisition of Akorn.

International OTC Healthcare: Record segment fiscal fourth quarter 2022 revenues of $34.0 million increased 29.4% from $26.3 million reported in the prior year comparable period. The revenue
increase versus the prior year related primarily to an increase in consumer activity in Australia, which drove a sharp rise in demand for Hydralyte and other COVID-19 impacted brands.

For the fiscal year 2022, reported revenues for the International OTC Healthcare segment were $118.9 million, an increase of 26.5% over the prior fiscal year revenues of $94.0 million. The
increase was driven by similar factors attributable to the fourth quarter performance, along with a foreign currency benefit of $1.8 million.

Commentary and Outlook for Fiscal 2023

Ron Lombardi, Chief Executive Officer, stated, “During fiscal 2022 we generated record earnings and free cash flow even with a backdrop of resurgences of COVID-19 variants, supply chain
challenges, and inflation. Furthermore, consistent with our long-term strategy, we deployed capital strategically by acquiring the TheraTears brand to add to our leading eye care portfolio, while
still reducing net leverage. This record performance demonstrates once again that our business strategy and diversified portfolio of consumer healthcare brands gives us the ability to generate
outstanding value across economic environments.”

“Building on the solid fiscal 2022 performance, we anticipate continued fiscal 2023 growth off the record year. We expect organic sales growth to track in-line with our long-term expectation of
2% to 3% driven by our time-tested brand-building attributes and pricing actions. We currently anticipate a manageable inflationary and supply chain environment thanks to our leading portfolio
and largely domestic-based asset-light model, with the result being operating profits growing at or slightly above our rate of sales. This strong financial outlook will continue to support our long-
term strategy of continued debt reduction and other strategic uses of capital to drive long-term shareholder value,” Mr. Lombardi concluded.

Initial Fiscal 2023 Outlook

Revenue $1,120 to 1,130 million
Organic Revenue Growth 2% to 3%
Diluted E.P.S. $4.18 to $4.23

Free Cash Flow $260 million or more



Fiscal Fourth Quarter and Full Year 2022 Conference Call, Accompanying Slide Presentation and Replay

The Company will host a conference call to review its fourth quarter and full-year results tomorrow, May 6, 2022 at 8:30 a.m. ET. The toll-free dial-in numbers are 844-233-9440 for the U.S. &
Canada and 574-990-1016 internationally. The conference ID number is 3389356. The Company provides a live Internet webcast, a slide presentation to accompany the call, as well as an archived
replay, all of which can be accessed from the Investor Relations page of the Company's website at www.prestigeconsumerhealthcare.com. The slide presentation can be accessed from the Investor
Relations page of the website by clicking on Webcasts and Presentations.

Telephonic replays will be available for approximately one week following the completion of the call and can be accessed at 855-859-2056 within North America and at 404-537-3406 from
outside North America. The conference ID is 3389356.

Non-GAAP and Other Financial Information

In addition to financial results reported in accordance with generally accepted accounting principles (GAAP), we have provided certain non-GAAP financial information in this release to aid
investors in understanding the Company's performance. Each non-GAAP financial measure is defined and reconciled to its most closely related GAAP financial measure in the “About Non-GAAP
Financial Measures” section at the end of this earnings release.

Note Regarding Forward-Looking Statements

This news release contains "forward-looking statements" within the meaning of the federal securities laws that are intended to qualify for the Safe Harbor from liability established by the Private
Securities Litigation Reform Act of 1995. "Forward-looking statements" generally can be identified by the use of forward-looking terminology such as "guidance," "strategy," "outlook,"
"projection,” “plan,” "may," "will," "would," "expect," "anticipate," "believe”, "confidence," or "continue" (or the negative or other derivatives of each of these terms) or similar terminology. The
"forward-looking statements" include, without limitation, statements regarding the Company's future operating results including revenues, organic growth, diluted earnings per share, and free cash
flow, the impact of supply chain issues and inflation on the Company’s performance, the Company’s ability to execute on its brand-building and capital allocation strategy, and the timing and
amount of and source of funds for the Company’s share repurchases. These statements are based on management's estimates and assumptions with respect to future events and financial
performance and are believed to be reasonable, though are inherently uncertain and difficult to predict. Actual results could differ materially from those expected as a result of a variety of factors,
including the impact of business and economic conditions, including as a result of COVID-19 and geopolitical instability, consumer trends, the impact of the Company’s advertising and marketing
and new product development initiatives, customer inventory management initiatives, fluctuating foreign exchange rates, competitive pressures, and the ability of the Company’s manufacturing
operations and third party manufacturers and logistics providers and suppliers to meet demand for its products and to avoid inflationary cost increases and disruption as a result of labor shortages.
A discussion of other factors that could cause results to vary is included in the Company's Annual Report on Form 10-K for the year ended March 31, 2021 and other periodic reports filed with the
Securities and Exchange Commission.

» o "o " won

About Prestige Consumer Healthcare Inc.
Prestige Consumer Healthcare is a leading consumer healthcare products company with sales throughout the U.S. and Canada, Australia, and in certain other international markets. The Company’s
diverse portfolio of brands include Monistat® and Summer’s Eve® women's health products, BC® and Goody's®



pain relievers, Clear Eyes® and TheraTears® eye care products, DenTek® specialty oral care products, Dramamine® motion sickness treatments, Fleet® enemas and glycerin suppositories,
Chloraseptic® and Luden's® sore throat treatments and drops, Compound W® wart treatments, Little Remedies® pediatric over-the-counter products, Boudreaux’s Butt Paste® diaper rash
ointments, Nix® lice treatment, Debrox® earwax remover, Gaviscon® antacid in Canada, and Hydralyte® rehydration products and the Fess® line of nasal and sinus care products in Australia.
Visit the Company's website at www.prestigeconsumerhealthcare.com.



Total Revenues

Cost of Sales
Cost of sales excluding depreciation
Cost of sales depreciation
Cost of sales
Gross profit
Operating Expenses
Advertising and marketing
General and administrative
Depreciation and amortization
Total operating expenses
Operating income
Other expense (income)
Interest expense, net
Loss on extinguishment of debt
Other expense (income), net
Total other expense, net
Income before income taxes
Provision for income taxes
Net income

Earnings per share:
Basic
Diluted
Weighted average shares outstanding:
Basic
Diluted

Comprehensive income, net of tax:

Currency translation adjustments

Unrealized gain on interest rate swaps

Unrecognized net gain (loss) on pension plans

Net gain on pension distribution reclassified to net income
Total other comprehensive income (loss)
Comprehensive income

Prestige Consumer Healthcare Inc.
Consolidated Statement of Income and Comprehensive Income

(Unaudited)
Year
Three Months Ended March 31, Ended March 31,
2022 2021 2022 2021
266,936 237,761 1,086,812 943,365
116,281 99,047 458,942 389,670
1,793 1,658 7,224 6,223
118,074 100,705 466,166 395,893
148,862 137,056 620,646 547,472
36,935 36,417 157,343 140,589
27,810 23,823 108,516 85,540
6,692 5,879 24,868 23,941
71,437 66,119 290,727 250,070
77,425 70,937 329,919 297,402
15,973 18,983 64,287 82,328
— 12,327 2,122 12,327
487 (746) 1,052 (1,366)
16,460 30,564 67,461 93,289
60,965 40,373 262,458 204,113
8,879 4,859 57,077 39,431
$ 52,086 $ 35,514 $ 205,381  $ 164,682
$ 1.03 $ 0.71 $ 4.09 $ 3.28
$ 102 $ 0.70 $ 4.04  $ 3.25
50,363 50,031 50,259 50,210
50,972 50,512 50,842 50,605
3,741 (2,106) (1,296) 20,333
188 698 1,819 3,045
246 (1,162) 246 1,172
_ — — (190)
4,175 (2,570) 769 24,360
$ 56,261  $ 32,944 $ 206,150 $ 189,042




Prestige Consumer Healthcare Inc.
Consolidated Balance Sheet

(Unaudited)
(In_thousands), March 31,
2022 2021

Assets
Current assets

Cash and cash equivalents $ 27,185 $ 32,302

Accounts receivable, net of allowance of $19,720 and $16,457, respectively 139,330 114,671

Inventories 120,342 114,959

Prepaid expenses and other current assets 6,410 7,903
Total current assets 293,267 269,835
Property, plant and equipment, net 71,300 70,059
Operating lease right-of-use assets 20,372 23,722
Finance lease right-of-use assets, net 6,858 8,986
Goodwill 578,976 578,079
Intangible assets, net 2,696,635 2,475,729
Other long-term assets 3,273 2,863
Total Assets $ 3,670,681 $ 3,429,273
Liabilities and Stockholders' Equity
Current liabilities

Accounts payable $ 55,760 $ 45,978

Accrued interest payable 4,437 6,312

Operating lease liabilities, current portion 6,360 5,858

Finance lease liabilities, current portion 2,752 2,588

Other accrued liabilities 74,113 61,402
Total current liabilities 143,422 122,138
Long-term debt, net 1,476,658 1,479,653
Deferred income tax liabilities 444917 434,050
Long-term operating lease liabilities, net of current portion 16,088 19,706
Long-term finance lease liabilities, net of current portion 4,501 6,816
Other long-term liabilities 7,484 8,612
Total Liabilities 2,093,070 2,070,975
Stockholders' Equity
Preferred stock - $0.01 par value

Authorized - 5,000 shares

Issued and outstanding - None — —
Common stock - $0.01 par value

Authorized - 250,000 shares

Issued — 54,430 shares at March 31, 2022 and 53,999 shares at March 31, 2021 544 540
Additional paid-in capital 515,583 499,508
Treasury stock, at cost — 4,151 shares at March 31, 2022 and 4,088 at March 31, 2021 (133,648) (130,732)
Accumulated other comprehensive loss, net of tax (19,032) (19,801)
Retained earnings 1,214,164 1,008,783
Total Stockholders' Equity 1,577,611 1,358,298

Total Liabilities and Stockholders' Equity $ 3,670,681 $ 3,429,273




Prestige Consumer Healthcare Inc.
Consolidated Statement of Cash Flows

(Unaudited)
Year Ended March 31,
(In_thousands) 2022 2021
Operating Activities
Net income $ 205,381 $ 164,682
Adjustments to reconcile net income to net cash provided by operating activities:
Depreciation and amortization 32,092 30,164
Loss on sale or disposal of property and equipment 271 220
Deferred income taxes 9,979 18,628
Amortization of debt origination costs 4,230 4,979
Stock-based compensation costs 9,039 8,543
Loss on extinguishment of debt 2,122 12,327
Non-cash operating lease cost 6,706 7,082
Impairment loss 1,057 2,434
Other ) (7,854)
Changes in operating assets and liabilities:
Accounts receivable (24,654) 36,872
Inventories 663 2,972
Prepaid expenses and other current assets 1,448 (3,227)
Accounts payable 9,154 (17,342)
Accrued liabilities 9,616 (14,912)
Operating lease liabilities (6,448) (6,718)
Other (725) (3,243)
Net cash provided by operating activities 259,922 235,607
Investing Activities
Purchases of property, plant and equipment (9,642) (22,243)
Acquisitions (247,046) —
Other 177 —
Net cash used in investing activities (256,511) (22,243)
Financing Activities
Proceeds from issuance of senior notes — 600,000
Repayment of senior notes — (600,000)
Term Loan repayments (600,000) (195,000)
Proceeds from refinancing of Term Loan 597,000 —
Borrowings under revolving credit agreement 85,000 15,000
Repayments under revolving credit agreement (85,000) (70,000)
Payment of debt costs (6,111) (17,718)
Payments of finance leases (2,582) (1,443)
Proceeds from exercise of stock options 7,040 2,851
Fair value of shares surrendered as payment of tax withholding (2,916) (1,242)
Repurchase of common stock — (11,867)
Net cash provided by (used in) financing activities (7,569) (279,419)
Effects of exchange rate changes on cash and cash equivalents (959) 3,597
Decrease in cash and cash equivalents (5,117) (62,458)
Cash and cash equivalents - beginning of year 32,302 94,760
Cash and cash equivalents - end of year $ 27,185 $ 32,302
Interest paid $ 61,364 $ 80,290
Income taxes paid $ 46,568  $ 34,381




(In_thousands),

Total segment revenues™
Cost of sales

Gross profit

Advertising and marketing
Contribution margin
Other operating expenses
Operating income

*Intersegment revenues of $0.6 million were eliminated from the North American OTC Healthcare segment.

(In thousands),

Total segment revenues™
Cost of sales

Gross profit

Advertising and marketing
Contribution margin
Other operating expenses
Operating income

*Intersegment revenues of $3.0 million were eliminated from the North American OTC Healthcare segment.

Prestige Consumer Healthcare Inc.
Consolidated Statement of Income
Business Segments

(Unaudited)
Three Months Ended March 31, 2022
North American OTC International OTC
Healthcare Healthcare
$ 232,903 $ 34,033 266,936
104,345 13,729 118,074
128,558 20,304 148,862
32,084 4,851 36,935
$ 96,474 $ 15,453 111,927
34,502
77,425
Year Ended March 31, 2022
North American OTC International OTC
Healthcare Healthcare
$ 967,881 $ 118,931 1,086,812
419,162 47,004 466,166
548,719 71,927 620,646
138,714 18,629 157,343
$ 410,005  $ 53,298 463,303
133,384
329,919




Three Months Ended March 31, 2021

North American OTC International OTC

(In thousands), Healthcare Healthcare C lidated

Total segment revenues* $ 211,468 $ 26,293 $ 237,761
Cost of sales 91,321 9,384 100,705
Gross profit 120,147 16,909 137,056
Advertising and marketing 31,304 5,113 36,417
Contribution margin $ 88,843 $ 11,796 100,639
Other operating expenses 29,702
Operating income $ 70,937

*Intersegment revenues of $0.8 million were eliminated from the North American OTC Healthcare segment.

Year Ended March 31, 2021

North American OTC International OTC

(In thousands), Healthcare Healthcare C lidated

Total segment revenues* $ 849,319 $ 94,046 $ 943,365
Cost of sales 359,100 36,793 395,893
Gross profit 490,219 57,253 547,472
Advertising and marketing 122,857 17,732 140,589
Contribution margin $ 367,362 $ 39,521 406,883
Other operating expenses 109,481
Operating income $ 297,402

* Intersegment revenues of $3.2 million were eliminated from the North American OTC Healthcare segment.



About Non-GAAP Financial Measures

In addition to financial results reported in accordance with GAAP, we disclose certain Non-GAAP financial measures ("NGFMs"), including, but not limited to, Non-GAAP Organic Revenues, Non-GAAP Organic Revenue Change
Percentage, Non-GAAP Adjusted Gross Margin, Non-GAAP Adjusted Gross Margin Percentage, Non-GAAP Adjusted General and Administrative Expense, Non-GAAP Adjusted General and Administrative Expense Percentage Non-
GAAP EBITDA, Non-GAAP EBITDA Margin, Non-GAAP Adjusted EBITDA, Non-GAAP Adjusted EBITDA Margin, Non-GAAP Adjusted Net Income, Non-GAAP Adjusted Diluted EPS, Non-GAAP Free Cash Flow, Non-GAAP
Adjusted Free Cash Flow and Net Debt. We use these NGFMs internally, along with GAAP information, in evaluating our operating performance and in making financial and operational decisions. We believe that the presentation of
these NGFMs provides investors with greater transparency, and provides a more complete understanding of our business than could be obtained absent these disclosures, because the supplemental data relating to our financial condition
and results of operations provides additional ways to view our operation when considered with both our GAAP results and the reconciliations below. In addition, we believe that the presentation of each of these NGFMs is useful to
investors for period-to-period comparisons of results in assessing shareholder value, and we use these NGFMs internally to evaluate the performance of our personnel and also to evaluate our operating performance and compare our
performance to that of our competitors.

These NGFMs are not in accordance with GAAP, should not be considered as a measure of profitability or liquidity, and may not be directly comparable to similarly titled NGFMs reported by other companies. These NGFMs have
limitations and they should not be considered in isolation from or as an alternative to their most closely related GAAP measures reconciled below. Investors should not rely on any single financial measure when evaluating our business.
‘We recommend investors review the GAAP financial measures included in this earnings release. When viewed in conjunction with our GAAP results and the reconciliations below, we believe these NGFMs provide greater transparency
and a more complete understanding of factors affecting our business than GAAP measures alone.

NGFMs Defined
We define our NGFMs presented herein as follows:

*  Non-GAAP Organic Revenues: GAAP Total Revenues excluding revenues associated with products acquired in the current period and the impact of foreign currency exchange rates in the periods presented.

®  Non-GAAP Organic Revenue Change Percentage: Calculated as the change in Non-GAAP Organic Revenues from prior year divided by prior year Non-GAAP Organic Revenues.

*  Non-GAAP Adjusted Gross Margin: GAAP Gross Profit minus inventory step-up charges associated with acquisition.

*  Non-GAAP Adjusted Gross Margin Percentage: Calculated as Non-GAAP Adjusted Gross Margin divided by GAAP Total Revenues.

*  Non-GAAP Adjusted General and Administrative Expense: GAAP General and Administrative expenses minus costs associated with acquisition.

*  Non-GAAP Adjusted General and Administrative Expense Percentage: Calculated as Non-GAAP Adjusted General and Administrative expense divided by GAAP Total Revenues.

*  Non-GAAP EBITDA: GAAP Net Income before interest expense, net, provision for income taxes, and depreciation and amortization.

*  Non-GAAP EBITDA Margin: Calculated as Non-GAAP EBITDA divided by GAAP Total Revenues.

*  Non-GAAP Adjusted EBITDA: Non-GAAP EBITDA less inventory step-up charges, costs associated with acquisition in general and administrative expenses, and loss on extinguishment of debt.

*  Non-GAAP Adjusted EBITDA Margin: Calculated as Non-GAAP Adjusted EBITDA divided by GAAP Total Revenues.

*  Non-GAAP Adjusted Net Income: GAAP Net Income before inventory step-up charges, costs associated with acquisition in general and administrative expenses, loss on extinguishment of debt, applicable tax impact associated
with these items, and normalized tax rate adjustment.

*  Non-GAAP Adjusted Diluted EPS: Calculated as Non-GAAP Adjusted Net Income, divided by the diluted weighted average number of shares outstanding during the period.

*  Non-GAAP Free Cash Flow: Calculated as GAAP Net cash provided by operating activities less cash paid for capital expenditures.

*  Non-GAAP Adjusted Free Cash Flow: Non-GAAP Free Cash Flow plus cash payments made for transition and other costs associated with the acquisition.




*  Net Debt: Calculated as total principal amount of debt outstanding ($1,495,000 at March 31, 2022 and $1,495,000 at March 31, 2021) less cash and cash equivalents ($27,185 at March 31, 2022 and $32,302 at March 31, 2021).

Amounts in thousands.

The following tables set forth the reconciliations of each of our NGFMs to their most directly comparable financial measures presented in accordance with GAAP.

Reconciliation of GAAP Total Revenues to Non-GAAP Organic Revenues and related Non-GAAP Organic Revenue Change percentage:

Year Ended
Three Months Ended March 31, March 31,
2022 2021 2022 2021
(In_thousands).
GAAP Total Revenues $ 266,936 $ 237,761 1,086,812 $ 943,365
Revenue Change 12.3 % 15.2 %
Adjustments:
Revenues associated with acquisition (16,334) — (42,420) —
Impact of foreign currency exchange rates — (1,065) — 4,822
Total adjustments (16,334) (1,065) (42,420) 4,822
Non-GAAP Organic Revenues $250,602 $236,696 $1,044,392 $948,187
Non-GAAP Organic Revenue Change 5.9 % 10.1 %
(1) Revenues of our Akorn acquisition are excluded for purposes of calculating Non-GAAP organic revenues.
Reconciliation of GAAP Gross Profit to Non-GAAP Adjusted Gross Margin and related Non-GAAP Adjusted Gross Margin percentage:
Year Ended
Three Months Ended March 31, March 31,
2022 2021 2022 2021
(In_thousands).
GAAP Total Revenues $ 266,936  $ 237,761 $ 1,086,812 943,365
GAAP Gross Profit $ 148,862 $ 137,056 $ 620,646 $ 547,472
GAAP Gross Profit as a Percentage of GAAP Total Revenue 55.8 % 57.6 % 571 % 58.0 %
Adjustments:
Inventory step-up charges associated with acquisition — — 1,567
Total adjustments — — 1,567 —
Non-GAAP Adjusted Gross Margin $ 148,862 137,056 $ 622,213  $ 547,472
Non-GAAP Adjusted Gross Margin as a Percentage of GAAP Total Revenues 55.8 % 57.6 % 57.3 % 58.0 %

(1) Inventory step-up charges relate to our North American OTC Healthcare segment.



Reconciliation of GAAP General and Administrative Expense and related GAAP General and Administrative Expense percentage to Non-GAAP Adjusted General and Administrative expense and related Non-GAAP

Adjusted General and Administrative Expense percentage:

(In_thousands),
GAAP General and Administrative Expense

GAAP General and Administrative Expense as a Percentage of GAAP Total Revenue

Adjustments:

Costs associated with acquisition

Total adjustments

Non-GAAP Adjusted General and Administrative Expense

Non-GAAP Adjusted General and Administrative Expense as a Percentage of GAAP Total Revenues

(1) Costs related to the consummation of the acquisition process such as insurance costs, legal and other acquisition related professional fees.

Reconciliation of GAAP Net Income to Non-GAAP EBITDA and related Non-GAAP EBITDA Margin, Non-GAAP Adjusted EBITDA and related Non-GAAP Adjusted EBITDA Margin:

(In_thousands).

GAAP Net Income

Interest expense, net
Provision for income taxes
Depreciation and amortization
Non-GAAP EBITDA

Non-GAAP EBITDA Margin

Adjustments:

Inventory step-up charges associated with acquisition in Cost of Sales
Costs associated with acquisition in General and Administrative Expense @
Loss on extinguishment of debt

Total adjustments

Non-GAAP Adjusted EBITDA

Non-GAAP Adjusted EBITDA Margin

(1) Inventory step-up charges relate to our North American OTC Healthcare segment.

(2) Costs related to the consummation of the acquisition process such as insurance costs, legal and other acquisition related professional fees.

Year Ended
Three Months Ended March 31, March 31,
2022 2021 2022 2021

27,810 $ 23,823 108,516 $ 85,540
10.4 % 10.0 % 10.0 % 9.1 %

— — 5,127 —

— — 5,127 —

27,810 $ 23,823 103,389 $ 85,540
10.4 % 10.0 % 9.5 % 9.1 %

Year Ended
Three Months Ended March 31, March 31,
2022 2021 2022 2021

52,086 $ 35,514 $ 205,381 $ 164,682

15,973 18,983 64,287 82,328

8,879 4,859 57,077 39,431

8,485 7,537 32,092 30,164

85,423 66,893 358,837 316,605
32.0 % 28.1 % 33.0 % 33.6 %

— — 1,567 —

— — 5,127 —

— 12,327 2,122 12,327

— 12,327 8,816 12,327

85,423 $ 79,220 $ 367,653 $ 328,932
32.0 % 33.3 % 33.8% 34.9 %




Reconciliation of GAAP Net Income and GAAP Diluted Earnings Per Share to Non-GAAP Adjusted Net Income and related Non-GAAP Adjusted Earnings Per Share:

Three Months Ended March 31, Year Ended March 31,

2022 2022 Adjusted EPS 2021 2021 Adjusted EPS 2022 2022 Adjusted EPS 2021 2021 Adjusted EPS
(In thousands, except per share data)
GAAP Net Income and Diluted EPS $ 52,086 $ 102 $ 35,514 $ 070 $ 205,381 $ 4.04 $ 164,682 $ 3.25
Adjustments:
Inventory step-up charges and other costs associated with acquisition in
Cost of Sales — — — — 1,567 0.03 —
Costs associated with acquisition in General and Administrative Expense ? — — — — 5,127 0.10 — —
Loss on extinguishment of debt — — 12,327 0.24 2,122 0.04 12,327 0.24
Tax impact of adjustments ) — — (2,986) (0.06) (2,134) (0.04) (2,986) (0.06)
Normalized tax rate adjustment ) (5,753) (0.11) (4,919) (0.10) (5,753) (0.11) (10,025) (0.20)
Total adjustments (5,753) (0.11) 4,422 0.09 929 0.02 (684) (0.01)
Non-GAAP Adjusted Net Income and Adjusted EPS $ 46,333 $ 091 $ 39,936 $ 079 $ 206,310 $ 406 $ 163,998 $ 3.24

(1) Inventory step-up charges relate to our North American OTC Healthcare segment.
(2) Costs related to the consummation of the acquisition process such as insurance costs, legal and other acquisition related professional fees.

(3) The income tax adjustments are determined using applicable rates in the taxing jurisdictions in which the above adjustments relate and includes both current and deferred income tax expense (benefit) based on the specific nature of the specific Non-GAAP performance measure.
(4) Income tax adjustment to adjust for discrete income tax items.
Note: Amounts may not add due to rounding.

Reconciliation of GAAP Net Income to Non-GAAP Free Cash Flow and Non-GAAP Adjusted Free Cash Flow:

Year Ended

Three Months Ended March 31, March 31,

2022 2021 2022 2021
(In_thousands).
GAAP Net Income $ 52,086 $ 35514 § 205,381 $ 164,682
Adjustments:
Adjustments to reconcile net income to net cash provided by operating activities as shown in the Statement of Cash
Flows 13,207 29,904 65,487 76,523
Changes in operating assets and liabilities as shown in the Statement of Cash Flows (2,167) (6,331) (10,946) (5,598)
Total adjustments 11,040 23,573 54,541 70,925
GAAP Net cash provided by operating activities 63,126 59,087 259,922 235,607
Purchases of property and equipment (3,161) (4,896) (9,642) (22,243)
Non-GAAP Free Cash Flow 59,965 54,191 250,280 213,364
Payments associated with acquisition — 3,465
Non-GAAP Adjusted Free Cash Flow $ 59,965 $ 54,191 § 253,745 $ 213,364
(1) Payments related to the ion of the acquisition process such as insurance costs, legal and other acquisition related professional fees.
Outlook for Fiscal Year 2023:
Reconciliation of Projected GAAP Net cash provided by operating activities to Projected Non-GAAP Free Cash Flow:
(In_millions).
Projected FY'23 GAAP Net cash provided by operating activities $ 270
Additions to property and equipment for cash (10)

Projected Non-GAAP Free Cash Flow $ 260
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Safe Harbor Disclosure

This presentation contains certain “forward-looking” statements within the meaning of the Private Securities Litigation Reform Act of 1995,
such as statements regarding the Company's expected financial performance, including revenues, diluted EPS, free cash flow, and
organic revenue growth; the Company'’s ability to perform well in the currently evolving environment, including in light of the impact of
supply chain issues and inflation; the Company’s ability to execute on its brand-building strategy; the expected market share and
consumption trends for the Company’s brands; and the Company’s ability to execute on its disciplined capital allocation strategy; and the
timing and amount of and source of funds for the Company's share repurchases. Words such as “trend,” "continue,” "will,” “expect,”
“project,” “may,” “should,” “could,” "would,” and similar expressions identify forward-looking statements. Such forward-looking statements
represent the Company's expectations and beliefs and involve a number of known and unknown risks, uncertainties and other factors that
may cause actual results to differ materially from those expressed or implied by such forward-looking statements. These factors include,
among others, the impact of the COVID-19 pandemic and geopolitical instability, including on economic and business conditions,
consumer trends, retail management initiatives, and disruptions to the manufacturing, distribution and supply chain and related price
increases; labor shortages; competitive pressures; the impact of the Company's advertising and marketing and new product development
initiatives; customer inventory management initiatives; the ability to pass along rising costs to customers without impacting sales;
fluctuating foreign exchange rates; and other risks set forth in Part I, ltem 1A. Risk Factors in the Company’'s Annual Report on Form 10-
K for the year ended March 31, 2021. You are cautioned not to place undue reliance on these forward-looking statements, which speak
only as of the date this presentation. Except to the extent required by applicable law, the Company undertakes no obligation to update
any forward-looking statement contained in this presentation, whether as a result of new information, future events, or otherwise.

All adjusted GAAP numbers presented are footnoted and reconciled to their closest GAAP measurement in the attached reconciliation
schedule or in our May 5, 2022 earnings release in the “About Non-GAAP Financial Measures” section.
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. FY 22 and Evolution

Recap

FULL-YEAR FY 22 RESULTS & BUSINESS ATTRIBUTES REVIEW




Proven Strategy & Execution Delivered Record FY 22 Results

Strong sales growth in FY 22 up 15.2% vs. PY
FY 22 Sales

. Continued strength in consumer behavior
Drivers

Recovery in most COVID-19 impacted categories

Gross margin as expected in dynamic supply chain environment
Strong double-digit earnings growth in FY 22, up 25.3% vs. FY 21
Solid financial profile and resulting Free Cash Flow!®) generation

Superior Earnings

and FCF

Disciplined Capital Successful acquisition and strong early performance of TheraTears

Allocation Continued focus on disciplined capital allocation resulting in leverage of 3.8x)
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Record FY 22 Enabled by Long-Term Evolution

Portfolio Brand Capital
Transformation Building Allocation
Continued portfolio evolution Brand-building strategy driving Repositioned long-term capital
reinforces long-term growth growth across categories allocation strategy
Acquired Leading Brands Leverage
thera
teas Fleet 5% 1
3.8x
@Summer‘sﬁve D D
Divested l
G, =
0% N Comet) @% FY18 Fy22

Well-Positioned for Continued Success

T —
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History of Superior Performance

Proven Ability to Execute Value Creation Strategy

o Investing for Growth with Proven Brand-Building Playbook
° Superior Business Attributes Enable Free Cash Flow

o Scalable & Efficient Platform Supports Disciplined Capital Allocation
+3.7% +3.2% +13.4% +7.8%
3-Yr CAGR 3-Yr CAGR 3-Yr CAGR 3-Yr CAGR
Revenue Organic Growth(!) Adj. EPS®) Adj. FCF®
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Il. Investing for

Growth

FULL-YEAR FY 22 RESULTS & BUSINESS ATTRIBUTES REVIEW




Diversified Portfolio of Leading Consumer Healthcare Brands

Total Sales by Category ‘ Diverse Portfolio of Market-Leading Brands
(" #1 Feminine Hygi &
Oral eminine Hygiene ,
Cough/  Care #1 Vaginal Anti-Fungal MEA Summers Eve
He Namens #1 Rehydration
Health dl Hydralyte
\#1 Motion Sickness Dfﬂmamme
Skin r#1 Allergy & Redness Relief Drop Cfe’s’r thera
Carn _#3 Dry Eye Relief Treatment eyes tears
#1 Powdered Analgesic @ Goodys,
Analgesi
nelesies #1 Wart Removal Ni
#1 Lice/Parasite Treatments L=l NIX
Eye &
Ear Care
L#1 Sore Throat Liguids/Lozenge
FY 22 Revenues; Other OTC not shown (less than 1%)
 —
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Brand-Building Focus Positions Us for Long-Term Growth

o E-Commerce Success through Investments

o Proven New Product Development

Resulting Long-Term Success Across Channels & Categories Over Time

e >
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Consistent Growth Enabled by Understanding Consumer Needs

Dramamine

_Hydralyt

Household Penetration'? Product Extensions

®
®

Work Travel

8%

i
&
®

Heat &
Outdoor

®)

Sports &
Exercise

5%
Vomiting
& Diarrhea

FY19 FY22

Opportunity remains to continue driving category penetration

Marketing and innovation driving awareness & consumption growth

rroies - o
VR mem e O
LA l=a'

3 e L 2 S L

L ™
= o

Addressing consumer needs with Nausea, Kids, and Chewables
Consumer brand promise: Take Dramamine. Take Control.

Brand-Building That Leverages Consumer Insights to Drive Long-Term Growth

PrestigeConsu
CA

mer
HEALTH RE




Flexible Strategies Enabled by Nimble Marketing

Active Wash Amber Nights

W o { Summers Eve Active Femining
An “AmMazon’s | ciansing Wash, Cooling &

Choice” Refreshing, 12 floz

3 WAYS
I'fl. d‘t]l‘-ﬂl
Simply Sensitive

Seif.care.

i ) ‘
== N A RELIEF BEGINS
- AT HOME
L .
Engaging customers through campaigns both in-store and online Effective campaigns: 3 ways to treaf warts at home, Touch of Science
Investment in current initiatives leading to strong momentum 95% of visitors to CompoundW.com are new”

*Defined as users wha have not visited in 30+ days
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E-Commerce: Winning in Consumer Shift to Online

E-Commerce as a % of Net Sales Numerous Drivers of Success

Cicar
eye

+~3x >

~13%

Investment in
Online User

~11%

Experience e M
= @:
- | MONISTAT |
UIT qm% 3 ;'E-:
Engaging Digital i o
Campaigns f=e B

.-y -

amazon Walmart

eCommerce

FY 20 FY 21 FY 22

Well-positioned due to early investments in E-
Commerce behind brand portfolio

Growth across channel, with share often well above Omnichannel
brick & mortar Investments

TARGET 4" instacart

com

Consistent financial profile across all channels
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Expanding Categories through New Product Development

Successful History of Innovation Robust Pipeline

@TZS | Psmesse g oo Dramamine

ears

Ongoing Innovation through Technology & FY 23 Pipeline Expands Brand Offerings Across
Superior Consumer Experience Prestige’s Portfolio

PrestigeConsumer
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Result: Diverse Portfolio with Category Defining Shares

I Category Defining Sharef?*

Top PBH Brands Share Rank?
Category Defining @ Summers e "
Brands That Redefine Categories with D =z #1
Meaningful Share
MONISTAT #1
aey%;r "
o #1
10 of 13 focre "
Brands are #1 in Market Share(@),

Many by a Wide Margin Dramamine #1
#1
teare #3
Fleet #1

Trusted Brands -
Consumers Seek Trusted Lo~ #3
OTC Brands #1
Nix #1

*Greater than 35% share
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lll. Financial Strategy &
Capital Allocation

FULL-YEAR FY 22 RESULTS & BUSINESS ATTRIBUTES REVIEW




Key Financial Results for Fourth Quarter and FY 22 Performance

W Fy22 B Fy21
Revenue of $266.9 million, up 5.9% vs. PY Q4

on an organic basis(" $266.9 u
—

$85.4 $79 2
$0.91 $0.79
[ [
" Revenue Adjusted EBITDA Adjusted EPS"®
EBITDA® of $85.4 million up 7.8% vs.

Adjusted(f” PY Q4
8 510868

$943.4
$367.7
$328.9 -25 39,
EPS of $0.91 up 15.2% vs. -
- 4.
Adjusted® PY Q4 6 —_—
Revenue Adjusted EBITDA”  Adjusted EPSB]

e Dollar values in millions, except per share data

P)‘O‘Stlgtﬁ)mume}
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Financial Results for FY 22

3 Months Ended ‘ 12 Months Ended FY 22 Comments

B e  QdFv 2e.Chiy Al EY.21 %Chg |y Revenueup 10.1% vs. PY organically"
Total Revenue $ 2669 $ 2378 12.3%  $ 1,0868 § 9434 15.2% g —
ri iverse portfolio help:
Adj. Gross Margin®! 148.9 1374 8.6% 622.2 547.5 13.7% achieve record year in sales
% Margin 55.8% 57.6% 57.3% 56.0% o )
. 6.0 264 1.4% 157.3 140.6 11.9% Double-digit eCommerce consumption
% Total Revenue 13.8% 15.3% 14.5% 14.9% growth as consumers shopped online
Adj. G&A” 27.8 238 16.7% 103.4 85.5 20.9% = Adjusted Gross Margin®® of 57.3%
% Total Revenue 10.4% 10.0% 9.5% 9.1% consistent with expectations
D8A 6 59 13.6% 248 28 39% w  A&M of 14.5% of Revenue, up ~$17MM
Adj. Operating Income s 774 § 709 91% § 3366 $ 2974 13.2% vs. PY
% Marghn R £9.0% £26% a1.0% 31.3% = Adjusted G&A® of 9.5% of Revenue
Adj. Earnings Per Share 0.91 0.79 15.2% 4.06 3.24 25.3% ‘
1 =g 3 L 3 $ — B |, Adjusted EPS® up 25.3% vs. PY
Adj. EBITDA" $ 84 $ 792 78% $ 3677 $ 3289 11.8%
% Margin 32.0% 33.3% 33.8% 34.9%

Dollar values in millians, except per share data
Amounts may not add due to rounding
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Consistent, Strong Free Cash Flow Continued in FY 22

Adj. Free Cash Flow & Leverage

7.8% CAGR

Capital Allocation Highlights

3204 V Significant debt reduction to 3.8x Leverage(®
$202 $207 $213
m N

E Y 20 FY 21 FY 22 \/ 65% of debt outstanding at fixed rate
% — i 4.2% 3{)‘ V No maturities until 2028
: . H m =

e e e Y \/ Accretive acquisition of Akorn Consumer Health

Dellar values in millions

Leverage Supports ~$900MM of Deployment Capacity*

ST >
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*Assumes 12x EBITDA valuation & 5.1x max Leverage®
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Robust Free Cash Flow Profile Enabled by Strategy

Key Attributes

Asset Light Model with
Low Capital Expenditures

Leading Margin Profile

Long-Term Cash Tax
Savings Tranches

Ongoing Focus on Profitability

Source: Capital Q as of 5/03/22
Free Cash Flow Yield defined as Free Cash Flow over Market Cap
Free Cash Flow Conversion defined as Non-GAAP Adjusted Free Cash Flow over Non-GAAP Adjusted Net Income

T —
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Free Cash Flow Metfrics

$254 Million
FY 22 Adjusted Free Cash Flow(¥

Free Cash Flow
Conversion

Free Cash Flow
Yield




Capital Allocation Priorities Remain Unchanged

Invest in Current Brands Continue Strategy of
to Drive Organic Growth Deleveraging
Pursue M&A That is Strategic Share
Accretive to Shareholders Repurchases

T _—
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Long-Term History of Superior Financial Performance

Revenue $441 » $1 087 +9.4% Established, Diversified Portfolio

of Category-Defining Brands

Transformed Portfolio Through
Ad d Disciplined M&A & Divestitures
juste
v $0.99 } $4.06

EPS®) +15.2%

Delivered Long-Term
Shareholder Value
Adjusted
ch|:(3) $67 $254 +14.3% Significantly Enhanced
Cash Flow Profile

Dollar values in millions, except per share data
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IV. The Road

Ahead & FY 23
Outlook




Increasing Focus on ESG

Social Benefits Supplier Engagement

\2/

; o > Supplier Code of Conduct Community Initiatives Emissions
Serving lities & co, is e 5 i 5 ot .
2 Aligning partners with our social & Day of Giving and other local office Focused on assessing emissions in
the core of our business ; s e f = 3
environmental mission and values initiatives encourage community support order to introduce targets in future
Proudly advocate for consumer OTC Supply Excellence Donations Long-Term
healthcare benefits through CHPA Three-pronged Waste, Water, Energy Meaningful donations to worthwhile Goal of managing resource usage to
and other organizations effort to minimize resource footprint causes with employee matching program ensure bright future generations
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Well-Positioned in Dynamic Macro Environment

——
Macro Trends P‘I;l.“‘»ll_(‘ﬂ‘lt “: nsumer

&

ey Normalizing Consumer Behavior Diversified Portfolio Is An Advantage

Consumers Value Our Trusted Brands
Across Environments

Strained Supply Chain

Leading Shares Enable Pricing Ability at Retail

@ Inflationary Environment 80%+* North American Sourcing

T —
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FY 23 Outlook

Top Line Trends

Free Cash Flow &
Allocation

—
PrestigeConsumer
HEALTHCARE

Strategy delivering with growing and well-positioned business

Agile brand-building enables portfolio for further market share gains

Revenue of $1,120 Million to $1,130 Million (~3% to 4% growth)
Organic growth of 2% to 3%

EBITDA dollars expecting to grow with Revenue
Diluted EPS of $4.18 to $4.23

Free Cash Flow® of $260 million or more
Continue to execute disciplined capital allocation strategy




Portfolio & Strategy Well-Positioned for Continued Value Creation

Diversified Portfolio of Leading, Trusted Brands

Established Organic Growth Playbook

Superior Financial Profile Generating Consistent Cash Flow

Scalable & Efficient Platform

Organic Growth Engine Reinforced by M&A

Prestige’s Business Attributes & Execution Drive Superior Shareholder Value Creation

T —
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...And Consistently Deliver Strong Financial Performance

Organic Long-Term Algorithm

I
I
) High ' Proven &
(1)
O;?g':;; (:;O;V (:!,} + Free Cash Flow® : Repeatable
R e Generation : M&A Strategy
I
S e
—
Upside
6.0% to 8.0% EPS Growth .
Potential

Proven Value Creation Strategy

T —
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FULL-YEAR FY 22 RESULTS & BUSINESS ATTRIBUTES REVIEW




Appendix

(M

Organic Revenue is a Non-GAAP financial measure and is reconciled to the most closely related GAAP financial measure in the
attached Reconciliation Schedules and / or our earnings release dated May 5, 2022 in the “About Non-GAAP Financial Measures”
section.

Company consumption and market share are based on domestic IRI multi-outlet + C-Store retail sales for the period ending
3/20/22, retail sales data from other 31 parties for certain untracked channels in North America for leading retailers, Australia
consumption based on IMS data, and other international net revenues as a proxy for consumption.

Adjusted Gross Margin, Adjusted G&A, Adjusted Operating Income, Adjusted EPS, EBITDA & EBITDA Margin, Adjusted EBITDA

& Adjusted EBITDA Margin, Adjusted Free Cash Flow, Free Cash Flow, and Net Debt are Non GAAP financial measures and are

reconciled to their most closely related GAAP financial measures in the attached Reconciliation Schedules and / or in our earnings
release dated May 5, 2022 in the "About Non GAAP Financial Measures” section.

Leverage ratio reflects net debt / covenant defined EBITDA.
Free Cash Flow for FY 23 is a projected Non-GAAP financial measure, is reconciled to projected GAAP Net Cash Provided by
Operating Activities in the attached Reconciliation Schedules and / or in our earnings release in the “About Non-GAAP Financial

Measures” section and is calculated based on projected Net Cash Provided by Operating Activities less projected capital
expenditures plus cash payments associated with discrete items.
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Reconciliation Schedules

Organic Revenue Change

Three Months Ended March 31, Year Ended March 31,

2022 2021
(in Thousands;
GAAP Total Revenues $ 266838 § 237,761 $ 1,088,812 $ 943,365
Revenue Change 12.3% 15.2%
Adjustments:
Revenues associated with acquisition™ {18,334) v (42,420) =
Impact of foreign currency exchange rates - (1,085) - 4822
Total adjustments 3 (16,33d) 3§ (1,065 § (42,420) $ 4,822
Non-GAAP Organic Revenves $ 250802 § 236606 S 1044302 3 948,187

Non-GAAP Organic Revenue Change 5.9% 10.1%

Reverses of our Akorn soquesiion are exclude for alculating Non GAA argarns rev

Three Months Ended March 31, Year Ended March 31,

2022 2021 2022 2021
(In Thausands)
GAAP Total Reventies s 200936 3§ 237761 $ 1086812 $ 943,365
GAAP Gross Profit $ 148862 § 13705 $ 620846 § 547,472
GAAP Gross Profit as a Percentage of GAAP Total Revenue 55.8% 57.6% 57.1% 58.0%
Adjustments:
Inventory step-up charges associated with acquisition : E 1,567 E
Total adjustments = E 1,567 &
Non-GAAP Adjusted Gross Margin s 148862 3 137056 S 622213 5 547.472
Non-GAAP Adjusted Grass Margin as a Percentage of GAAP Total
Revenues 55.8% 57.6% 57.3% 56.0%

arges rolate 1o our North American OTC Healihcare segmens

e ——
PrestigeConsumer
ARF

HEALTHC




Reconciliation Schedules (Continued)

Adjusted G&A

Three Months Ended March 31, Year Ended March 31,
2022 2021 2022 2021

{In Thousands)
GAAP General and Administrative Expense $ 27.810 $ 23,823 3 108,518 $ 85,540
GAAP General and Administrative Expense as a Percentage of GAAP
Total Revenue 10.4% 10.0% 10.0% 9.1%
Adjustments:
Costs associated with acquisition @ - - 5127 -
Total adjustments - - 5127 -
Non-GAAP Adjusted General and Administrative Expense 3 27,810 3 23,823 5 103,389 $ 85,540
Non-GAAP Adjusted General and Administrative Expense

Percentage as a Percentage of GAAP Total Revenues 10.4% 10.0% 9.5% 9.1%

“asts related o fhw consummation of the acquistion process such as insurance costs, egal and oiher acquisition related professional fo
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Reconciliation Schedules (Continued)

Adjusted EBITDA Margin

Three Months Ended March 31, Year Ended March 31,
2022 2021 2022 2021

{In Thousands)

GAAP Net Income $ 52,086 $ 35,514 $ 205,381 $ 164,682
Interest expense, net 15,973 18,983 64,287 82,328
Provision for income taxes 8,879 4,859 57,077 39,431
Depreciation and amertization 8,485 7,537 32,092 30,184
Non-GAAP EBITDA 85,423 66,893 358,837 316,605
Non-GAAP EBITDA Margin 32.0% 28.1% 33.0% 33.6%
Adjustments:

Inventory step-up charges associated with acquisition in Cost of Sales' - - 1,567 -
Costs associated with acquisition in General and Administrative Expense'” = - 5127 -
Loss on extinguishment of debt - 12,327 2122 12,327
Total adjustments - 12,327 8,818 12,327
Non-GAAP Adjusted EBITDA $ 85,423 5 79,220 $ 367,653 $ 328,932
Non-GAAP Adjusted EBITDA Margin 32.0% 33.3% 33.8% 34.9%
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Reconciliation Schedules (Continued)

Adjusted Net Income & Adjusted EP

Three Months Ended March 31, Year Ended March 31,
2022 2021 2022 2021
Net Adjusted Net Adjusted Net Adjusted Net Adjusted

Income EPS Income EPS Income EPS Income EPS
(In Thousands, except per share data)
GAAP Net Income and Diluted EPS $ 52086 $ 102 $ 35514 § 070 $205381 $ 404 3164682 § 325
Adjustments:
Inventory step-up charges and other costs associated
with acquisition in Cost of Sales @ g & & = 1,567 0.03 = &
Costs associated with acquisition in General and
Administrative Expense = = = = 5,127 0.10 = E
Loss on extinguishment of debt - - 12,327 0.24 2122 0.04 12,327 0.24
Tax impact of adjustments ! i B (2.986) (0.06) (2.138) (0.04) (2,986) (0.06)
Normalized tax rate adjustment © (5.753) (0.11) (4.919) (0.10) (5,753) (0.11) (10,025) (0.20)
Total Adjustments (5,753) (0.11) 4,422 0.09 929 0.02 (684) (0.01)
Non-GAAP Adjusted Net Income and Adjusted EPS $ 46333 $§ 091 $ 39936 $ 079 $206310 § 406 $163,998 § 324

ge

bl curent and deferred incame tax oxpense (beqefit) basad on he spacific nature of the specific Non-GAR
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Reconciliation Schedules (Continued)

Adjusted Free Cash Flow

Three Months Ended March 31, Year Ended March 31,
2022 2021 2022 2021

(In Thousands)
GAAP Net Income 5 52,086 3 35,514 ] 205,381 3 164,682
Adjustments:
Adjustments to reconcile net income to net
cash provided by operating activities as shown in
the Statement of Cash Flows 13,207 29,904 65,487 76,523
Changes in operating assets and liabiliies as shown in the
Statement of Cash Flows (2,187) (6,331) (10,948) (5,598)
Total adjustments 11,040 23,573 54,541 70925
GAAP Net cash provided by operating activities 63,126 59,087 259,922 235,607
Purchases of property and equipment (3.181) (4.886) (9.642) (22,243)
Non-GAAP Free Cash Flow 59,965 54,191 250,280 213,364
Payments associated with acquisition ! - - 3,485 -

59,965 § 54,191 s 253,745 § 213,364

clated professional fees

Non-GAAP Adjusted Free Cash Flow
: e

{In miilions)

Projected FY'23 GAAP Net Cash provided by operating activities 5 240
Additions to property and equipment for cash (15)
Projected Non-GAAP Free Cash Flow 3 225

e ——
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Reconciliation Schedules (Continued)

Organic Revenue Change

Year Ended March 31,

2020 2019
(In Thousands)
GAAP Total Revenues $ 963,010 $ 975,777
Revenue Growth (1.3%)
Adjustments:
Revenue associated with divestiture - (19,811)
Allocated costs that remain after divestiture - (659)
Impact of foreign currency exchange rates E (4,370)
Total Adjustments $ - $  (24.840)
Non-GAAP Organic Revenues $ 963,010 $ 950,937
Non-GAAP Organic Revenues Growth 1.3%
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Reconciliation Schedules (Continued)

Adjusted EBITDA Margin

Year Ended March 31,

2020 2019
{In Thousands)
GAAP Net Income (Loss) $ 142,281 $  (35800)
Interest expense, net 96,224 105,082
Provision (benefit) for income taxes 48,870 (2,255)
Depreciation and amortization 28,995 31,779
Non-GAAP EBITDA 316,370 98,806
Non-GAAP EBITDA Margin 32.9% 10.1%
Adjustments:
Transition and other costs associated with new warehouse and
divestiture in Cost of Goods Sold 9,170 170
Transition and other costs associated with divestiture in General and
Administrative Expense = 4,272
Loss on disposal of assets 382 -
Goodwill and tradename impairment - 228 461
Loss on extinguishment of debt 2,155 -
Loss (gain) on divestiture - 1,284
Total adjustments 11,707 232,619
Non-GAAP Adjusted EBITDA § 328077 § 331425
Non-GAAP Adjusted EBITDA Margin 34.1% 34.0%
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Reconciliation Schedules (Continued)

Adjusted Net Income & Adjusted EP

2012
Net Adj.
Income EPS

2019 2020
Adj. Adij.
Netincome EPS  Netincome EPS

GAAP Net Income $ 37,212 §$ 0.73 : $ (35.800) $(0.68) $ 142,281 §$ 2.78
Adjustments :

Inventory step up 1,795 0.04 ; - - - -
Integration, Transition, and other Acquisition/Divestiture costs 17,395 0.34 | 4,442 0.08 9,170 0.18
Unsolicited proposal costs 1,737 0.03 | - - - -
Loss on extinguishment of debt 5,409 0.11 E - - 2,155 0.04
Gain on settlement (5,063) (0.10) } - - - -
(Gain) loss on divestitures - - i (1,284)  (0.02) 382 0.01
Accelerated amortization of debt discounts and debt issue costs - - H 706 0.01 - -
Goodwill and Tradename impairment - - : 229,461 4.38 - -
Taximpact on adjustments (8,091) (0.16) (57,863) (1.10) (2974) (0.06)
Normalized tax rate adjustment (237) - 8,132 0.11 318 0.01
Total adjustments 12,945 0.26 ! 181,594 3.46 9,051 0.18

Non-GAAP Adjusted Net Income and Non-GAAP Adj dEPS_$ 50,157 $ 0.99 $145,794 § 2.78 $151,332 _§ 2.96
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Reconciliation Schedules (Continued)

Adjusted Free Cash Flow

2012 | 2019 2020
GAAP Net Income $ 37212 $ (35800) _$ 142281
Adjustments '
Adjustments to reconcile net income to net cash provided by operating :
activities as shown in the statement of cash flows 35,674 | 233,400 66,041
Changes in operating assets and liabilities, net of effects from :
acquisitions as shown in the statement of cash flows (5,434) : (8,316) 8,802
Total adjustments 30,240 225,084 74,843
GAAP Net cash provided by operating activities 67,452 E 189,284 217,124
Purchases of property and equipment (6086) & (10,480) (14,560)
Non-GAAP Free Cash Flow 66,846 ' 178,804 202,564
Integration, transition and other payments associated with '
acquisitions/divestitures - 3 10,902 4,203
Additional income tax payments associated with divestitures - . 12,656 -
Total adjustments 23,558 4,203

Non-GAAP Adjusted Free Cash Flow $ 66,846 $ 202,362 $ 206,767
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